
Missouri Grocer | 1MiMiMiMiMMMiMiMiiiMiMMiMMissssssssssssssssssssssssssssssououoououououououououuuuououououuuuuouuurririrririiririririiiiririirirriririririririrririririrr GGGGGGGGGGGGGGGGGGGGrorrrororooooooooooooooororoooroorororrrrororoooor cccccecccecececceeccecceccceccccceccccccecceccecc rrrrrrrrrrr ||||||||||||||| 111111111111111111111

GROCERM
IS

SO
U

RI

Fall

Succe
ss

BACK

P G . 7 MEET THE 
BOARD MEMBERS

P G . 1 6 THE 2019 
SCHEDULE OF EVENTS

P G . 1 8 REGISTER 
FOR SHOWCASE

I N T O

THE CONVENTION ISSUE • VOLUME 83 • NO. 1

PRSRT STD
US POSTAGE

PAID
Springfi eld, MO
Permit No. 293



Associated Wholesale Grocers, Inc., 5000 Kansas Avenue, Kansas City, KS 66106

For a lower cost of goods 
PLEASE CONTACT:

Dave McKelvey 713-876-6240 

Neal Schumacher 573-489-1545

BE A 
SURVIVOR
Not all independent grocers are going out of business.
Independent grocers can still compete and win!
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FALL BACK INTO SUCCESS
2019 MGA Convention October 16-18

Margaritaville Lake Resort
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A.M. Best® A+ (Superior) Rating

Federated Mutual Insurance Company and its subsidiaries*  |  federatedinsurance.com 
17.14  Ed. 12/17  *Not licensed in all states.  © 2017 Federated Mutual Insurance Company
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Scrambling to find Grade A business insurance?
Visit federatedinsurance.com or call 1-800-533-0472.
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As always, it as an honor to write 
to you about the great successes 

of the Missouri Grocers Association 
and to continue to serve as your 
State Director. So far 2019 has been 
full of great excitement.  
On the surface it doesn’t appear to have been 
too much legisla  on that eff ects the grocers or 
businesses in general. While there were a few 
minor bills passed and many bad bills stopped 
before gaining any trac  on in the process, we 
really didn’t pass anything that is too glamor-
ous. What we can celebrate is the bad business 
and job-cu   ng regula  ons that have been s  -
fl ing the business community for many years 
have begun to be rolled back both in Jeff erson 
City and Washington DC. I believe that is a 
result of our ongoing communica  on and rela-
 onship building with our elected offi  cials over 

the last several years.

 In February, many members joined us for yet 
another successful Grocers Day in the Capitol.  
Despite the forecast and severe winter weath-
er, I was very happy with the great turnout and 
par  cipa  on from our members across the 
state. This year was also a fi rst for us as we 
learned to deal with the new rules and regula-
 ons stemming from Clean Missouri and what 

we can and how we can and can’t network with 
our legislators. We had a great showing of leg-
islators from across the state at our dinner on 
Tuesday evening and were able to have many 
great mee  ngs and conversa  ons with legisla-
tors on Wednesday morning as our members 
took our most important issues to the halls of 
the Capitol. The Missouri legislators are always 
eager to get to speak with grocery industry 

leaders in the Capitol 
as the Missouri Grocers 
Associa  on con  nues to 
build great rela  onships 
with our state’s leaders.

Looking ahead, our team con  nues to cele-
brate the past success of the year as we plan 
for even greater success ahead.  As the summer 
months seem to be quickly coming to an end 
but the heat con  nues to rise across Missou-
ri, the team’s excitement also con  nues to rise 
about the upcoming annual conven  on.

One of the biggest changes for the annu-
al conven  on is of course the new  me. We 
are excited to be hos  ng the conven  on in 
October this year and cu   ng it back by one 
day, allowing for more par  cipa  on from the 
hardworking men and women of the indus-
try. Of course, another great excitement is the 
change of the venue. While we con  nue to 
host the conven  on at the same loca  on, you 
can’t help but no  ce the great physical updates 
and posi  ve changes in the atmosphere at the 
new and improved Margaritaville.  

I am excited to bring forward two important 
topics for our breakout sessions that can af-
fect all grocery stores. The fi rst is how to deal 
with an emergency, whether it be an ac  ve 
shooter, fi re, or some type of natural disaster.  
The second issue we will discuss is the CBD 
industry, which is no  ceably gaining interest 
and popularity.

The Missouri Grocers Associa  on has con  n-
ued to grow our rela  onship with Lt. Governor 
Mike Kehoe and partner with his Buy MO! ini-
 a  ve. On Wednesday, we are really excited 

to bring the Buy MO! open golf tournament 

presented by Shazam to the conven  on this 
year and have Lt. Governor Kehoe join us to 
kick off  the tournament as our honorary chair-
person. Thursday we will have our annual 
tradeshow, and this year we are welcoming 
many new companies from the Buy MO! pro-
gram. Thursday evening, we will begin with the 
Missouri Beef Recep  on before heading to the 
President’s Gala.  At this year’s dinner we are 
very excited to welcome Governor Mike Par-
son as our guest of honor.

Again, I thank you for the honor to con  nue 
to serve as state director and for your com-
mitment to the success of the associa  on.  I 
ask for your support in a  ending and making 
this year’s conference a success so that we 
can con  nue to prosper in the legisla  ve are-
na both in the Missouri State Capitol and in 
Washington D.C.

2019
 With Th e

MISSOURI GROCERS
ASSOCIATION

By: Executive State Director Dan Shaul

Executive State Director

Missouri Grocers Association



THANK YOU TO ALL OUR SPONSORS
SUPPORTING MGA AND THIS YEAR'S CONVENTION

AS OF SEPTEMBER 2ND

Reavis
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W orking toward the
mission of the Missouri 
Grocers Associa  on 
would not be possible 

without the help of all of our wonderful 
board members. Our board is made up 
of some of the most infl uen  al people 
in the food industry in Missouri. 
We have one-store operators and 
Missouri vendors up to mul  -store 
operators. Having such a dynamic 
Board of Directors helps us to make 
sure that we are helping each MGA 
member out there in the best way 
possible. Serving on the board is no 
easy task, and we could not be more 
pleased with our team. Get to know 
a li  le bit about our board members 
here. You will even get some  me to 
mingle with them directly at the board 
member and exhibitor meet and greet 
on Wednesday, October 16th at 5:30 
pm in the Trade Show Paradise B & C. STATE DIRECTOR

Dan Shaul
Missouri Grocers Associa  on

VICE PRESIDENT
Gerry Ke  ler
Niemann Foods, Inc.

JIM HAMBLIN
Town and Country Grocers

MARY BETH HART
HyVee

DAVID CARLTON
Pyramid Foods/Price Cu  er

LEAH HAMILTON
Missouri Lo  ery

CHAIRMAN
John Porter

Porter's Supermarkets

PRESIDENT
Chuck Murfi n, III

Murfi n's Market

 G E T  T O  K N O W

THE MGA BOARD
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JOE POLIZZI
Town and Country

DAN KRAMER
Shazam

JED PENNEY
Schnucks Markets

CINDY MCMILLIAN
Ozark Empire Grocers Associa  on

RICK PRENGER
Prenger Foods

CHARLIE LYNN
Associated Wholesale Grocers

KEVIN MCVEIGH
Mac's Super Saver

BOB SNYDER
Snyder Foods

JIM HICKMAN
Hickman's IGA

RICH MORRIS
UNFI

JON MCCORMICK
Retail Grocers Associa  on of Greater KC

ED MULLINS
Prairie Farms Dairy

DON WOODS
Wood's Supermarkets

J. MAX VAN HOOSE
Harps Food Stores

MIKE WILLIS
Dierbergs Markets



HOURLY 
CASH PRIZE 
DRAWING
WINNERS ANNOUNCE HOURLY 
DURING THE TRADE SHOW. 

TURN IN YOUR CASH PRIZE DRAWING 
TICKETS AT THE TRADE SHOW TO BE 
ENTERED TO WIN THE HOURLY $100 
PRIZE DRAWINGS. 

MUST BE PRESENT TO WIN.

JOIN US FOR THE 2019

HONORING: 
JOYCE SHAUL AND GOV. MIKE PARSON

COCKTAIL RECEPTION WILL BEGIN AT 6:30 PM IN PARADISE A
DINNER WILL BE SERVED AT 7:00 PM IN PARADISE A

THURSDAY, OCTOBER 17TH

SILENT
AUCTION

OCTOBER 17TH DURING THE TRADE SHOW
IT WILL BEGIN AT 12:00 PM AND LAST UNTIL 3:30PM. 

THIS YEAR WE WILL CONTINUE THE NUMBER 
BIDDING SYSTEM SO THAT EVERYONE’S BID WILL BE 

ANONYMOUS!

THIS IS ONE OF THE TOP EVENTS OF THE YEAR! YOU CAN HELP 
IN ITS SUCCESS AGAIN THIS YEAR BY DONATING ITEMS AND BY 
UTILIZING THE ANONYMOUS BIDDING SYSTEM. THIS ENSURES 
EVERYONE HAS A GREAT TIME AND GOES HOME WITH SOME 

AWESOME GIFTS!

GRAND PRIZE 

$500 CASH 
GIVEAWAY

Turn your grand prize drawing tickets in during the Trade Show 
on Thursday, October 17th to be entered to win $500 cash!

The winner will be announce at the President’s Gala on 
Thursday, October 17th in Paradise A. 

Winner must be present and fully registered to win. 
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PRESIDENT’S GALA          AWARDS CEREMONY&
Th e

Th ursday, October 17, 2019

Honoring: 
Joyce Shaul, Mid-America Grocers Association 
& Governor Mike Parson

W e are excited to announce that we 
will be honoring Joyce Shaul from 
Mid-America Grocers and Governor 

Mike Parson at the President’s Gala on Thursday, 
October 17 at Margaritaville Lake Resort during 
the MGA Annual Conven  on.  

Joyce Shaul, the former Director of the Mid-Amer-
ica Grocers Associa  on who re  red in December 
2018 a  er more than 30 years with the orga-
niza  on, will be honored for her dedica  on to 
the food industry. It is Joyce’s commitment to 
customer service and fi gh  ng  relessly for the 
independent grocers that makes her a deserving 
candidate for the Missouri Grocers Associa  on’s 
Life  me Achievement award. Joyce has served 
on the Missouri Grocers Board of Directors for 
many years and has helped the associa  on im-
mensely during that  me. Joyce is the wife of 
the late Clarence (Smiley) Shaul and the mother 
of our current State Director Dan Shaul. We are 
proud to honor her with the Life  me Achieve-
ment Award in the food industry.  

G overnor Mike Parson will be awarded 
the Na  onal Grocers Associa  on Spirit 
of America Award. The award was es-

tablished in 1982 and honors key industry and 
community fi gures that have provided lead-
ership in the areas of community service and 
government regula  ons on behalf of a free and 
independent food distribu  on system. NGA 
has given the award to more than 550 peo-
ple, including President George H.W. Bush and 
Gerald Ford. 

During Governor Parson’s fi rst year as Lieu-
tenant Governor, his Offi  ce launched the “BUY 
MO!” ini  a  ve, and has been a strong advocate 
for agriculture, veterans, seniors, and tourism. 
He is currently the 57th Governor of Missouri. 
He is an advocate for farmers, teachers, gro-
cers, business owners and bringing new jobs to 
Missouri. Please join us at the 2019 Conven  on 
on Thursday, October 17th to hear what Gov-
ernor Parson has planned for Missouri’s future. 



you can use
some yum.

right 
now.

©2019 Wells Enterprises, Inc. All rights reserved.
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8:30 AM—Special Presenta  on: 
eWIC Roll-Out

This eWIC presenta  on deserves to 
be the fi rst business session because it 
will certainly be on the minds of retail-
ers and vendors alike due to the roll-
out of the Electronic WIC program. 
Guests will be given the opportunity 
to interact with the Missouri Dept. of 
Health and Senior Services by asking 
ques  ons and hearing the most up-to-
date informa  on. 

Presenter — Bridge   Henderson, WIC 
Retailer Manager , Missouri Depart-
ment of Health and Senior Services.  

9:00 AM—“Beverage Trends 
& The Consumer” 

The beverage landscape is crowded, 
off ering consumers a wide range of 
products to consider. Consumer inter-
est in a balanced diet is strong, prompt-
ing them to seek op  ons that off er a 
variety of func  onal benefi ts. This pre-
senta  on will give you an overall snap-

shot of beverage trends, invi  ng you to 
consider if your opera  on is off ering 
the right assortment in the beverage 
sec  on as well as off ering  ps on how 
to make the beverage sec  on more 
profi table. 

Presenter — Chris Costagli, Director, 
Client Insights IRI

Chris Costagli (Co-Stag-Lee) began 
his career in market research at IRI in 
late 2011 as a Client Service Analyst 
working with a por  olio of small and 
mid-size CPG manufacturer accounts 
focused on everything from candy bars 
to hand sani  zer and cat li  er.

In 2013 Chris was elevated to a Cli-
ent Insights Consultant and moved 
over into IRI’s Dairy Ver  cal where he 
began consul  ng with Dairy Manage-
ment, Inc., Dairy Farmers of Wisconsin 
and MilkPEP. Six years later, Chris and 

his team are s  ll working with 
DMI, DFoWI and MilkPEP. To-
day Chris is a Client Insights 
Director and has added other 
dairy boards like Midwest Dairy 
Associa  on, the California Milk 
Advisory Board, the California 
Milk Processor Board, Amer-
ican Dairy Associa  on North 
East and Dairy Farmers of 
Washington to his por  olio.

10:00 AM—“Responding to 
Crisis” 

A tornado, a fl ood, an ac  ve 
shooter, a ligh  ng strike, and 

a fi re. These are words that could and 
should cause anyone concern. While 
you cannot prevent these events from 
happening, you can control how you 
react to them. How you react will de-
termine both short- and long-term 
impacts on your organiza  on. MGA 
has assembled a panel comprised of 
industry experts who have been in-
volved fi rsthand in events like these. 
Learn from these experiences and 
prepare your company for what might 
lie ahead. 

Presenter —Ron Walker, Director of 
SEMA,  

Walker began his law enforcement ca-
reer as a patrol offi  cer with the Jeff er-
son City Police Department, serving 
there for one year before joining the 
Missouri State Highway Patrol in 1978.  
In 1997, Walker moved back to Jeff er-
son City to work at Patrol General 

G E T E D U C AT E D
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Headquarters, serving 12 years as 
assistant commander of the Patrol’s 
Field Opera  ons Bureau. While there, 
Walker lead planning and response ef-
forts for numerous large-scale events, 
including serving with the state’s inci-
dent command staff  during the Joplin 
tornado response in 2011. 

Walker was named SEMA director on 
July 7, 2014. He re  red a  er serving 35 
years with the Patrol and a total of 36 
years in law enforcement. The fi rst year 
with SEMA, Missouri had two federally 
declared disasters, the second of which 
included 76 coun  es, the largest dec-
lara  on since the Great Flood of 1993. 
He became Deputy Director in February 
of 2017 and most recently on October 
9, 2018 was asked to serve as Director 
of SEMA by Sandra K. Karsten, Director 
of the Department of Public Safety. 

11:00 AM- “CBD in the 
Grocery Aisle” 

Not just new products, a whole new 
category!! CBD is and will con  nue to 
grow and expand at rates higher than 
more established categories. Consum-
ers will be demanding these products. 
Are you ready? Is it legal? What are the 
risks? What is the ROI? Know the an-
swers before making major decisions 
on how you enter this new consum-
er-driven market. This fi nal session of 
the morning will bring you face-to-face 
with experts of this emerging industry. 
By sharing their extensive experiences 
and knowledge with you, they will an-
swer your ques  ons and help you make 
the right decision for your organiza  on.

Presenter — Paris Brothers Special-
ty Foods will present this seminar on 
CBD.  They represent CBD Connect 
which includes four top, trusted and 
ve  ed CBD manufactures under one 
program. Retailers don’t need to wor-
ry about which CBD manufactures are 
legit; we’ve done all the work for you. 
This informa  on  was designed with a 
retail grocery focused approach to sell-
ing CBD and includes a variety of op-
 ons to merchandise, educate and sell 

CBD products in retail
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BEVERAGE TRENDS
& THE CONSUMER
The beverage ecosystem is changing in ways 
never imagined. Think back a few years ago 
and who would have predicted hard coff ee, or 
beer cans that stack and lock preven  ng the 
need for cardboard packaging or the plas  c 
6-pack rings. Boxed wine has been the brunt 
of many jokes; wine comes in cans now and 
younger consumers love it. Nordstrom opened 
Habitant, a bar right in the middle of the men’s 
sec  on of their Michigan Avenue store and 
Lululemon opened Fuel Space, a full-service 
café, beer and wine bar in Chicago’s Lincoln 
Park fl agship store. Whether its slacks and an 
old fashioned at Nordstrom, yoga pants and 
a smoothie at Lululemon or a hand-cra  ed, 
non-alcoholic cocktail at Getaway, a booze-
free bar in New York, consumers have a grow-
ing number of ways to experience beverages 
making it harder than ever to remain relevant.

Marke  ng 101 ins  lled how cri  cal the 4Ps 
are to everything that the CPG industry does. 
Solving the puzzle of product, place, promo-
 on and price makes the diff erence between 

success and failure; the diff erence between 
landing in a consumer’s basket and si   ng on 
the shelf untouched. When E. Jerome McCar-
thy developed the no  on of the 4Ps back in the 
1960s the world was a much diff erent place. 
The concept of big data did not exist, neither 
did the emphasis on personaliza  on; at the 
 me, consumers had a limited array of op  ons 

to choose from. Today, of course, things have 
changed. Big data is growing exponen  ally. 
Consumers are demanding products and ex-
periences designed to cater to their individual 
needs because their needs are diff erent than 
your needs, and your needs are diff erent than 
my needs. With all this personaliza  on and at-
ten  on to everyone’s needs, try to imagine a 
shelf at your grocery store with the more than 
80,000 non-alcoholic beverage UPCs selling in 
a given year.

Are 80,000 op  ons a lot? Well, considering 
the average grocery store stocks only 2,800 
beverage UPCs in any given week, yes! Having 
the right mix of beverages on-shelf is cri  cal. 
In total they generate nearly 1/3 of dollars 
spent on edible products, or $180B annually; 
and with a growth rate of +3.1% the growth in 
beverages is out-pacing total store.

As shoppers head into a store, each is thinking 
about their individual needs. Retailers must be 
doing the same, focusing on how each shop-
per’s journey through the store is tailored to 
address those individual’s needs. Many retail-
ers are already doing this, off ering shoppers 
click & collect services, cafés, wine bars and 

even live music. Services like those are great, 
they off er value to consumers and elevate the 
shopping experience, but they do li  le to ad-
dress what’s on-shelf. Having live music in a 
grocery store is not going to help that retailer 
select which 2,800 beverage UPCs out of an 
available 80,000 should be in-stock. 

Retailers today can harness the power of big 
data to unlock the 5th P and be be  er in-
formed of which op  ons should line their 
shelves. The 5th P, of course, is people. Every 
person is unique and when a bunch of unique 
people visit a store, that store itself becomes 
unique. There are similari  es among stores 
as there are among people. Insight into what 
makes stores and the people who shop them 
similar and dissimilar can off er valuable insight.

If a retailer knew shoppers of a specifi c store 
tended to not like energy drinks but instead re-
ally like ready-to-drink coff ee, this retailer would 
have a powerful insight to leverage when 
determining the shelf set. This retailer could 
precisely choose a limited set of top-perform-
ing energy drink UPCs and allot more space 
for ready-to-drink coff ee. Suppose this retail-
er also knew that this store’s unique shoppers 
were also avid new product enthusiasts. That 
addi  onal insight could have even greater im-
plica  ons for the shelf-set. Perhaps the retailer 
would allocate more space to newly launched 
coff ee UPCs, promote them in their weekly 
circular and even designate a “New Product” 
sec  on on-shelf to simplify their customers’ 
search for newly launched items.

Insights like these are cri  cal when choosing 
which products to sell. Each store should be 
stocked to serve the needs of those who shop 
it. Shopper-tailored product off erings further 
improve the retail experience and help keep 
shoppers in the store by decreasing their need 
to look elsewhere to fulfi ll their needs.

Innova  on will con  nue. More products will 
come to market demanding space. It is not 
about being perfectly distributed. It’s about 
being distributed perfectly so the right prod-
uct is in the right place, with the right promo-
 on, at the right price and in front of the right 

person.

Midwest Dairy off ers support to retailers in an 
increasingly complex, uncertain and fast-mov-
ing world. To serve industry partners, they 
invest in consumer research and category 
sales data to uncover the latest insights and 
opportuni  es for dairy. Working with some 
of the largest market research companies, 
including IRI, Midwest Dairy can be  er un-
derstand what drives consumers to purchase 
dairy products and be  er understand how 
to meet consumers’ evolving needs through 
innova  on. In addi  on to providing retailers 
with the latest research reports and webinars, 
they have support staff  focused on responding 
to specifi c requests from retailers. Here is a 
simple example of a request Midwest Dairy re-
ceived recently. They were asked, “What  me 
of day, during the work week, does dairy sell 
best?” They were able to respond to this ques-
 on with the following fact-based response. 

“Proven from analysis of a very large sample 
size, the largest volume of daily dairy sales 
occurs from 4-5 p.m. in the a  ernoon. In fact, 
10.2% of daily dairy sales occur from 4-5p.m., 
followed closely by 9.6% of dairy sales in the 
5-6 p.m. hour.” 

What else can Midwest Dairy do to serve re-
tailers? The organiza  on off ers dairy market-
ing subject ma  er exper  se. They synthesize 
research fi ndings to uncover insights for dairy 
and provide category advice, based on data, 
from a brand-agnos  c point of view. This is 
benefi cial to retailers because insight-driven 
marke  ng is more focused, therefore more 
eff ec  ve and results in increased dairy sales. 
Their mission is to Give Consumers an Excel-
lent Dairy Experience and their guiding philos-
ophy is to focus on consumers. Midwest Dairy 
off ers a shopper perspec  ve which allows 
retail partners to align their decisions with to-
day’s changing consumers in real  me. They 
equip and encourage retail partners to con-
nect with consumers in crea  ve ways to en-
sure dairy’s relevance now and in the future. 
These crea  ve shopper programs connect the 
retailer with key consumers to drive sales and 
retain them for future sales. 

Join us at the MGA Showcase to hear me 
speak about current beverage trends, the 
changing consumer and ways to partner with 
Midwest Dairy.

Chris Costagli
Director, Client Insights
IRI

BEVERAGE TRENDS
& THE CONSUMER



SCHEDULE OF EVENTS
Wednesday, October 16th

Thursday, October 17th

Friday, October 18th

10:00 AM

BUY MO! Golf Tournament | Presented by Shazam

5:30 PM

Meet and Greet  
   in the Trade Show Hall | Paradise B&C

7:00 PM

Night at the Landshark 
    Welcome Dinner with Entertainment

7:30 AM

Breakfast with a Special Legislative Speaker
 

8:30 AM 

eWIC Roll-Out Presentation during Breakfast 

9:00 AM

Business Session: 
“Beverage Trends & The Consumer”

10:00 AM

Business Session: 
“Responding to Crisis”
 
10:00 AM 
Spouses Program  
11:00 AM 
Business Session: 
“CBD in the Grocery Isle”

12:00 PM - 4:00 PM 

Trade Show in Paradise B&C

2:00 PM 
Best Bagger Contest during the Trade Show

6:30 PM 

Cocktail Reception 

7:00 PM 

President’s Gala and Awards Ceremony

6:30 AM - 9:00 AM

Grab & Go Breakfast
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FALL BACK INTO SUCCESS

TRADE SHOW

MGA will be debuting its single day Trade Show 
format in its new and exciting Paradise show space. 
This new format will allow guests easier access 
to exhibits and vendors from across the Midwest. 
This will be your one-stop shop for many of your 
organization’s operational needs. The show will start 
on Thursday, October 17th, at 12 PM. There will also 
be a Meet and Greet on the Trade Show floor on 
Wednesday October 16th at 5:30 PM. 

NIGHT AT THE LANDSHARK - WELCOME DINNER

Join us at the newly remodeled Tan-Tar-A Resort, now
MARGARITAVILLE LAKE RESORT

Guest Room - $133 per room, per day plus tax
One Bedroom Suite - $198 per room, per day plus tax
Two Bedroom Suite - $258 per room, per day plus tax
*The convention rate is available two days before and 
after the convention.

To make your reservation, call (800) 826-8272 and 
inform them that you are with the Missouri Grocers 
Association. 

Reservations MUST be made no later than September 

17th, 2019, to guarantee accommodations at the 
convention rate. However, reservations will be 
accepted and confirmed up to the opening day of the 
conference providing accommodations are available. All 
cancellations must be made at least THREE days prior to 
arrival.  Hotel Address: 494 Tan Tar A Drive, State Road 
KK, Osage Beach, MO 65065.

Providing a better way to network and socialize with 
other grocery industry leaders from across the 
country’s heartland. Join in on the fun for an evening 
at the Landshark Bar and Grill. MGA will be 
combining new and exciting tastes with traditional 
favorites while providing island music and lake-front 
games. Dinner will start at 7:00 PM on Wednesday, 
October 16th following the Meet and Greet. 



BUY TWO FULL 

REGISTRATIONS 

GET ONE FREE!

2019 REGISTRATION FORM

Please print all information exactly as it should appear on name badge 

First Name / Last Name/ City/ State

Full
Reg. 

$195

Wednesday 
Reg.
$50

Business 
Sessions Only  
(No Charge)

Thursday 
Reg.

$135

President’s 
Gala
$85

Non-Exhibitor 

Show Only

$100

 

Exhibitor Meet & Greet
Welcome Dinner 
Breakfast    
Business Sessions
Trade Show
Cocktail Reception
President’s Gala 
Grand Prize Entry 
Friday Grab & Go Breakfast

Exhibitor Meet & Greet 
 
Welcome Dinner 

Breakfast
Business Sessions
Trade Show
Cocktail Reception 
President’s Gala 
Friday Grab & Go Breakfast

FULL REGISTRATION

$195

WEDNESDAY REGISTRATION

$50

THURSDAY REGISTRATION

$135

Cocktail Reception
Dinner and Awards 
Friday Grab & Go Breakfast

PRESIDENT’S GALA

$85

Contact Name 

Store/Company

Address     

City/ State/ Zip

Phone        Fax

Email

      Please bill me for $
      Check enclosed for $

Make checks payable to the MGA. Mail, fax 
or email the completed registration form to: 
 Missouri Grocers Association
 315 N. Ken Avenue
 Springfield, MO 65802
 (P) 417.831.6667
 (F) 417.831.3907
 (E) ccampbell@missourigrocers.com

LAST DAY FOR PRE-REGISTRATION is Tuesday, 
October 8th, 2019. After that date, registrations 
will be processed at the MGA registration desk at 
the hotel. No refunds or cancellations made after 
Tuesday, October 1st, 2019 substitutions only

     Please charge my credit card *We accept all major credit cards* 

Name on Card

Card #

Exp. Date                 CVV# (3 or 4 digits on back)

Signature

If billing information is different than mailing address

Address                

City/ State/ Zip     



PRESENTED BY SHAZAM & MGA
This year the tournament will be held on Wednesday, 
October 16th at 10:00 a.m. at The Oaks golf course in Lake 
of the Ozarks at beau  ful Margaritaville Lake Resort. We also 
have the privilege of Missouri's Lt. Governor Mike Kehoe serv-
ing as this year's Honorary Chairman of our tournament. The 
BUY MO! Open aims to highlight local Missouri businesses 
sta  oned throughout Missouri. The BUY MO! Open is a great 
way to interact with diff erent people and to have some fun!  
We will again have a great prizes and lunch will be served for 
all the par  cipates.  

This tournament coincides with the Annual Missouri BUYMO! 
in October. Get your team together or just sponsor a golf hole 
to promote your company. See registra  on form in this issue. 

BUY MO!
OPEN GOLF TOURNAMENT
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BOOST 

REDEFINE 

PRODUCTIVITY.  

SUCCESS.  

With SHAZAM you can either 

refer merchants to us without the 

liability or manage your merchant 

relationships yourself. Our full 

range of cost-effective merchant 

processing services and flexible 

pricing structure allow you and 

your merchants the opportunity to 

maximize profitability and generate 

new revenue streams.

6700 Pioneer Pkwy / Johnston, IA 50131

855-314-1212 / shazam.net / @SHAZAMNetwork

ADVANCE WITH 
THE RIGHT PARTNER. 
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Submit Registration Form & Payment to: Missouri Grocers Association | 315 N. Ken Avenue, Springfield, MO 65802

BUY MO! OPEN 

FULL TEAM- $600

HOLE SPONSOR -$525

BOTH - $1,000

PRESENTED BY SHAZAM & MGA

Wednesday, October 16th

10:00 AM 

at the Oaks

HONORARY CHAIRMAN: LT. GOVERNOR MIKE KEHOE

Rate per person
$150

Mulligans per person
2 for $10

GOLFER REGISTRATION (FULL TEAM $600)

First/Last Name       

1.             

2.             

3.             

4.             

Company

PAYMENT INFORMATION (REFUNDS WILL NOT BE ISSUED AFTER TUESDAY, OCTOBER 1ST, 2019) 

     Please charge my credit card *We accept all major credit cardPlease bill me for                              Check enclosed for

Name on card: 

Billing zip code:

Signature:

Exp. date:Security code:

Billing address:

Golf Team ($600) Hole Sponsor ($525) Golf Team & Hole Sponsor ($1000)

CONTACT INFORMATION

Contact Name: Company:

Address: City: State: Zip:

Phone: Email:

Email: ccampbell@missourigrocers.com | Fax: 417-831-3907

Card number:



JOIN US DURING THE TRADE SHOW THURSDAY, OCTOBER 17TH, AT 2:00 P.M. 
IN PARADISE B&C FOR THE 2019 MGA BEST BAGGER CONTEST. 

This exci  ng event will showcase the 
skills of Missouri’s best grocery store 
baggers compe  ng against each other. 

THE WINNER WILL BE FLOWN TO

SAN DIEGO 
TO FACE OFF AGAINST OTHER STATE BAGGERS AT

NGA’S 2020 CONVENTION.

Contest

The 

BEST
BAGGER

This year we will also 
be off ering a manager’s special. 

If you sign up a best bagger to compete, you will receive 1 FREE Full 
Registra  on to the Conven  on in addi  on to the Bagger’s registra  on
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THIS YEAR'S 
TRADE SHOW EXHIBITORS

Alewels Country Meats
Anheuser–Busch

Arc  c Glacier
Associated Wholesale Grocers

BKD CPA’s
Blue Bell Creameries

Bunzl
BUY MO!

Camacho Coff ee
Champion Brands

Clipper Coff ee
Cummins Allison Corp

Dippin Dots
ECCHIC Group

Federated Insurance
Frito Lay

Gun It Energy
Harris Baking
Hiland Dairy

Hydeman Financial
IGT

JB’s Gourmet Spice Blend
Midwest Best Water Systems

Missouri Lo  ery
Missouri Pork Associa  on

Ozarks Coca-Cola
Paris Brothers Specialty Foods

Piney River Brewing Co.
Prairie Farms

Reddy Ice
Retail Data Systems KC

Rev Honey
Rockwood Charcoal

Show Me BBQ
Springfi eld Business Systems

Wells Enterprises
Willis Towers Watson

AS OF SEPTEMBER 2ND

C

n

C

t ms



Cowley Distributing, Inc.
A Division of The News Group, L.P.
732 Heisinger Road
Jefferson City, MO  65109
1-866-636-6758
Full Service Magazine, Book and Children’s Book Distributor

TM

PHONE (417) 865-6833
FAX (417) 865-9072
RKirby@Howellrfg.com

1-800-658-1372
CELL (417) 861-5908

810 S. PARK   •   SPRINGFIELD, MISSOURI 65802

Randy Kirby

11704 Lackland Industrial Dr.
St. Louis, MO 63146
www.ecchic.com

Howard Danzig
President
theecchicgroup@ecchic.com

P: 314.997.8865
P: 800.280.0010
C: 314.604.5898
F: 314.997.8016

ECCH C EMPLOYERS COMMITTED TO
CONTROL HEALTH INSURANCE COSTS

1-800-621-3843
www.winklerinc.com

Contact us and see
how we may serve you!

Proudly serving independent retailers since 1911

A Missouri

manufacturer 

supporting 

Missouri grocers.

www.ronnoco.com
(314) 371-5050

Jeff Burkett, Senior Director
4534 Wornall Road
Kansas City, Missouri 64111
(816) 753-4390
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This legisla  ve session was fi lled with some 
great successes geared toward protec  ng 
small businesses and job growth. Governor 
Parson recently signed several pieces of 
legisla  on into law, with a majority of them 
going into eff ect on August 28th. The Gov-
ernor only vetoed a handful of bills, which 
can be brought up for considera  on during 
veto session in September. 

Food, Alcohol & Tobacco
Governor Parson signed a small hand-
ful of bills pertaining directly to the food 
industry. SB 133, sponsored by Senator 
Cunningham and carried in the house by 
Representa  ve Dan Shaul, allows the De-
partment of Agriculture to assess a civil 
penalty for viola  ng certain provisions of 
law rela  ng to eggs. The original bill was 
amended to include language related to:

Zoning Classifi cations for Saw Mills-
This bill requires that, for purposes of 
property zoning classifi ca  ons, sawmills 
must be classifi ed as agricultural property.

Industrial Hemp- This bill modifi es the 
requirements rela  ng to the produc  on of 
industrial hemp. In its main provisions, the 
bill:

(1) Modifi es the permit requirements to 
include anyone who sells or distributes 
industrial hemp seed or propagules and 
requires a producer of industrial hemp to 
obtain a registra  on from the Department 
of Agriculture;

(2) Specifi es that each individual parcel of 
ground or indoor cul  va  on facility with 
a separate legal descrip  on must obtain a 
separate registra  on unless the parcels are 
con  guous and owned by the same person;

(3) Prohibits the department from issuing 
a registra  on or permit to a person who 
has been found guilty of or pled guilty to a 
felony in the last 10 years;

(4) Modifi es the fi nes for any person vi-
ola  ng the requirements of an industri-
al hemp registra  on or industrial hemp 
propagule or seed permit;

(5) Removes any acreage requirements 
for the growth of industrial hemp.  

Currently, under the Industrial Hemp Pilot 
Program, the Department of Agriculture 
can only issue a permit to a single reg-
istrant or permi  ee for a plot of no less 
than 10 acres and no more than 40 acres 
and a total of 2,000 acres statewide. The 
department can only issue a permit to an 
ins  tute of higher educa  on for a plot of 
less than 10 acres and a total of 20 acres 
statewide.

(6) Specifi es that if a crop of industrial 
hemp exceeds the allowed THC concen-
tra  on during the required tes  ng, the 
crop must be retested. If when retested, 
the crop exceeds the allowed THC con-
centra  on, the department may order the 
producer to destroy the crop;

(7) Prohibits the department from regu-
la  ng certain ac  vi  es related to industrial 
hemp unless required by federal law; and

(8) Specifi es that an ins  tu  on of high-
er educa  on based in Missouri or any re-
search centers directed by the ins  tu  on 
of higher educa  on may engage in the 
research and study of industrial hemp as 
authorized under the Agricultural Act of 
2014 or any successor law without being 
required to obtain a registra  on.

Department of Agriculture Fees- This 
bill requires the Department of Agriculture 
to convene a work group every fi ve years 
to review all fees charged by the depart-
ment and submit a report to the General 
Assembly on any recommended changes 
to the fees. The bill also increases the fees 
for several programs and licenses within 
the department's Plant Industries Divi-
sion. In addi  on, every pes  cide which 
is distributed or sold in Missouri must be 
registered with the Department of Ag-
riculture and pay an annual fee product 
registered. The department director would 
be allowed to deposit up to 7% of the fee 
into the Pes  cide Educa  on Fund to be 
used for pes  cide applicator cer  fi ca  on 
programs, pes  cide educa  on programs, 
and pes  cide waste and container dispos-
al programs.

Treated Timber Law- This bill repeals 
the Missouri Treated Timber Law.

SB 197, sponsored by Senator Bob 
Onder, extends the expira  on of a provi-

sion of law that pertains to leases of por-
table refrigera  on units between brewers 
and retailers. The provision is set to expire 
January 1st, 2020. This bill extends the 
provision un  l January 1st, 2026. This 
legisla  on also allows employees of a 
licensed wholesaler who are between the 
ages of 18 and 20 to unload delivery vehi-
cles and transfer intoxica  ng liquor into a 
retail licensed premise under the supervi-
sion of a delivery vehicle driver who is at 
least 21 years of age.

General Merchandising, 
Credit & Crime

Senator Kiki Curls sponsored SB 1 which 
allows expungement for property damage 
in the fi rst degree, stealing, possession of a 
forging instrumentality, and fraudulent use 
of a credit device or debit device.    

SB 89 cuts out Motor Vehicle Inspec  on 
laws making it diffi  cult to con  nue the pro-
gram since many retail inspec  on sta  ons 
will likely quit inspec  ons. St Louis metro 
emission inspec  ons were not repealed in 
HB 499. Currently, motor vehicles are ex-
empt from biennial mechanical inspec  on 
requirements for a period of fi ve years fol-
lowing their model year. This act instead 
exempts motor vehicles for a period of 
10 years following their model year, pro-
vided the vehicle has fewer than 150,000 
miles on the odometer. This legisla  on was 
sponsored by Senator Doug Libla.

Senator Wallingford’s SCR 5 reestablishes 
the Joint Commi  ee on Solid Waste Man-
agement District Opera  ons which could 
look at regula  ng and taxing paint, ba  er-
ies and electronic waste.

Tax
SB 87 sponsored by Senator Wallingford 
originally related to income tax refund do-
na  ons. This legisla  on was amended to 
require retailers with more than $500,000 
in sales to list sales tax rates on all receipts 
by 1/01/2021. Senator Mike Cierpiot’s SB 
182 modifi es provisions rela  ng to the is-
suance of certain incen  ves to businesses 
reloca  ng from certain coun  es in Kansas.

You can read all the bills the Governor has 
signed by visi  ng the Governors website 
at h  ps://governor.mo.gov/ac  ons/legis-
la  ve-ac  ons.  

THE 100TH MISSOURI GENERAL 
ASSEMBLY RECAP



LEADER IN GROCERY
POINT OF SALE SYSTEMS

POS  HARDWARE
AND SOFTWARE

Retail Data Systems St. Louis
Also serving

Northeast & Southeast Missouri & Illinois

800-756-4111

Retail Data Systems Kansas City
Also serving

800-798-1333

OVER 4000 GROCERS COUNT ON RDS FOR THEIR STORE TECHNOLOGY.

WE FOCUS ON THE TECHNOLOGY SO YOU CAN FOCUS ON THE BUSINESS!

OVER 4000 GROCERS COUNT ON RDS FOR THEIR STORE TECHNOLOGY.

WE FOCUS ON THE TECHNOLOGY SO YOU CAN FOCUS ON THE BUSINESS!

1-800-533-9594
www.shullsburgcreamery.com

Specialists in Natural Cheese Since 1934
• Complete Retail Cheese Programs
• Display Case Management
• Award-winning Service & Quality

• Refrigeration & Distribution
• Retail Signature Brands
• Food Service & Export

Crafted in Wisconsin

Springfield, MO | (417) 866-2133 | (800) 955-3458

Traditional Cubed Ice
Crystal Classic Cubes™ • Block Ice
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TARIFFS AND TRADE: The summer season has not slowed 
down tariff  turmoil—it was quite the even  ul couple of 
months for trade policy! U.S. Trade Representa  ve Robert 
Lighthizer and Treasury Secretary Steven Mnuchin spent 
the last two days of July in Shanghai nego  a  ng trade 
agreements with Chinese offi  cials. Despite consecu  ve 
reports sugges  ng that posi  ve developments occurred 
during the nego  a  ons, President Trump tweeted on Au-
gust 1 that he will be imposing a new round of 10 percent 
tariff s on the remaining $300 billion of Chinese imports. 
The new 10 percent tariff  had been set to go into eff ect 
on September 1 of this year, however the President an-
nounced in August that several items will be excluded from 
the fi nal list based on health, safety, and na  onal security 
factors. In addi  on to those items, the President declared 
that the 10% tariff  will be delayed for many products, such 
as toys, cell phones, and laptops, un  l December 15, 2019. 
Nego  a  ons between the U.S. and China are supposed to 
con  nue this September in Washington, D.C., although it is 
s  ll unclear if the talks will move ahead as planned, given 
the rockiness of trade rela  ons between the two countries 
this past couple of months.

Addi  onally, Congress is set to consider the ra  fi ca  on of 
the U.S. -Mexico-Canada Agreement (USMCA). The agree-
ment has been met with concerns from House Democrats 
due to labor and environmental standards. Speaker Pelo-
si and the Administra  on are currently in nego  a  ons on 
such provisions. 

TAXES: Another policy debate that will be unfolding in 
Congress this fall will revolve around taxes. As previous-
ly reported, a dra  ing error in the Tax Cuts and Jobs Act 
(TCJA), known as the “retail glitch,” has prevented retailers 
from being eligible for full and immediate expensing for in-
terior remodels to stores. Legisla  on  tled “The Restoring 
Investment in Improvements Act” (H.R. 1869 and S. 803) 
has been introduced by Reps. Jimmy Pane  a (D-CA) and 

Jackie Walorski (R-IN) and Sens. Pat Toomey (R-PA) and 
Doug Jones (D-AL) to fi x this error. While the bill con  n-
ues to gain bipar  san support, Congressional leaders re-
main reluctant to quickly advance the bill. NGA con  nues 
to urge lawmakers to fi x the retail glitch as soon as possible 
whether it’s passed as standalone legisla  on or a  ached to 
another “must-pass” legisla  on, such as a funding bill. 

DIR FEE REFORM: Pharmacy Direct and Indirect Remu-
nera  on (DIR) fees, which have had signifi cant nega  ve 
impacts on independent grocers, are imposed by plan 
sponsors and their Pharmacy Benefi t Managers (PBMs) 
on pharmacies par  cipa  ng in Medicare Part D networks. 
These fees lack transparency as they are assessed well af-
ter the point of sale, are unpredictable, have no connec  on 
to performance. NGA members have reported drama  c in-
creases between 87 percent and 250 percent in Pharmacy 
DIR fees. Unfortunately, during a fi nal rulemaking process 
the Centers for Medicare & Medicaid Services (CMS) failed 
to include necessary reforms in to pharmacy price con-
cessions and the retroac  ve nature of DIR fees. NGA has 
joined with several organiza  ons to call the Administra  on 
and Congress to act on DIR fee reform. Currently, this coa-
li  on of trade associa  ons are working to gather bipar  san 
support for legisla  on, the Pricing Act (H.R. 1034 / S. 640), 
that would accomplish reforms that help end unpredictable 
retroac  ve pharmacy price concessions and deliver savings 
to pa  ents and to the Medicare program.

ARGUS LEADER: Following a victory in the Supreme Court, 
a bipar  san group of infl uen  al Senators (Sen. Grassley 
(R-IA), Cornyn (R-TX), Feinstein (D-CA) and Leahy (D-VT) 
released a bill, S. 2220, the Open and Responsive Gov-
ernment Act of 2019 that would reverse the Argus Leader 
v. FMI Supreme Court decision. If enacted, the bill would 
mean that the store-level SNAP redemp  on data of every 
SNAP authorized retailer would be available in the public 
domain. NGA is working with our partners in the retail and 
business community on an appropriate response to this 
threat and to educate Members of Congress

Independent grocery stores are the cornerstones of com-
muni  es in Missouri and across the country, providing 
nutri  ous and fresh food to families and spurring econom-
ic growth in the neighborhoods they serve. With such 
a large economic footprint, it is important that grocers 
engage in the poli  cal process. Your voice and grassroots 
eff orts help to make a diff erence in Washington, DC for 
the en  re industry. To make your voice heard on these and 
other policy issues impac  ng the supermarket industry, 
visit www.grocerstakeac  on.org. 

C
ongress returns in September with just 13 
work days before the end of the fi scal year on 
September 30. Prior to heading home for the 

August recess, Congress passed a $2.7 trillion budget 
deal that would avert impending sequestra  on cuts 
and prevent the na  on from defaul  ng on its debt for 
the next two years. While this deal brought a break-
through in some of the gridlock, there’s never a short-
age of issues before Congress that directly impact the 
supermarket industry. Below are a few policy issues 
that the NGA government rela  ons team is ac  vely 
engaged in on behalf of independent grocers:

NATIONAL GROCERS ASSOCIATION FEDERAL UPDATE





BEEF AND COCKTAIL RECEPTION AT MGA CONVENTION

Thursday, October 17th 6:30pm

Meet Chuck Knows Beef at MGA Convention Beef & Cocktail Reception
Sponsored by Missouri Beef Industry Council

“Hey Siri” – I mean – “Hey Chuck, what’s for dinner tonight?”  
The answer is always “BEEF” of course! Powered by Google, 
meet the fi rst ar  fi cial intelligence shopping partner, Chuck.  
Chuck is the only all-knowing beef expert powered by Goo-
gle Ar  fi cial Intelligence. He has the know-how of a rancher, 
the skills of a chef…and the sense of humor of, well…a dad.  
Chuck can provide all the informa  on found on Beef. It’s 
What’s for Dinner through the ease of your computer, mo-
bile phone, Amazon Alexa, or Google Home Assistant. From 
recipes to cuts to cooking  ps and more, Chuck Knows Beef 
is your go-to guy – or robot – for all the beefy answers.  

Research shows beef brings more profi t than any other item 
at the retail level and shopping carts fi lled with beef prod-
ucts drive more than twice the sales across the en  re store.  
Beef products produce 44% more sales than other protein 
op  ons and 69% of consumers are ea  ng beef on a weekly 
basis. Convenience is the top driver behind meat purchas-
es, and Chuck Knows Beef is assis  ng customers in learning 
how to use beef products conveniently in kitchens across 
America. If you are looking for a way to evolve the shopping 
experience and help your grocery store become more “tech 
savvy,” Chuck Knows Beef may be the solu  on. As research 
shows grocery stores are ranked as one of the top consumer 
trusted sources of informa  on, this technology allows gro-
cery store employees to learn and teach customers on a daily 
basis.

Perhaps our friend Chuck could fi nd a new ‘home’ in your 
store? Customers would love to meet Chuck Knows Beef!  
He knows everything there is to know about our favorite 
protein. If a customer is in need of a new recipe, they can 
ask Chuck for inspira  on. If a customer is curious about the 
word ‘marbling’ on a beef package, they can ask Chuck about 
this term. If someone is curious about the perfect way to 
cook a sirloin, Chuck has countless recipes, and he is excit-
ed to share with your store’s customers. This ar  fi cial intel-
ligence is ready to come alive and interact with shoppers in 
your store, with the hope to move more beef off  the store 
shelves and into shopping carts.

Chuck isn’t ALL business. He has a fun personality, his own 
favorite song, and enjoys a good dad joke from  me to 
thyme. Chuck Knows Beef has the poten  al to turn the typ-
ical shopping rou  ne into a fun atmosphere where families 
can enjoy their shopping experience. He’s a jokester.  “Hey 
Chuck, how old are you?” might get a response like “Let’s just 
say I’m aged to perfec  on.”  Or asking, “Chuck, where’s the 
beef?” might get a wi  y “Hopefully in your fridge. If not, my 
friend Wendy might know.” A risky “Chuck, do you have any 
vegetarian recipes?” might crack some humor with “I’ve got 
nothing. But you can ask the cows, they’re lifelong vegetari-
ans.” Chuck Knows Beef is always learning and growing with 
new informa  on added constantly. He is the perfect shop-
ping partner for immediacy, when a customer is in need of a 
quick and easy dish, or can shop alongside a crea  ve foodie 
who enjoys fi nding new ways to enjoy beef in their homes.

Whether a shopper needs a quick and easy recipe for dinner, 
or has some  me to brainstorm new ways to enjoy beef to 
spice up their rou  ne, Chuck Knows Beef is ready to hit the 
supermarket shelves and aid shoppers everywhere.  

Come see Missouri Beef Council and get ready to meet our 
friend, Chuck, at this year’s fall MGA Conven  on! We hope 
to see you at the Beef and Cocktail Recep  on on Thursday 
evening at 6:30pm. What ques  ons will you ask Chuck?

Jaelyn Peckman
Director of Consumer Aff airs
Missouri Beef Industry Council
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Lottery: 
Missouri Lottery:………………….(573) 526-7466 

                                                    (816) 795-5316 
Loyalty Programs: 
Loyalty Lane Inc………………….(573)355-0983 

Maintenance/Equipment: 
Ameren…………………………...(417) 880-6722 

Hess Meat Machines……………(314) 351-1751 

Howell Refrigeration……………..(417) 865-6833 

Ozarks Food Equipment………..(417) 862-1779 

Manufacturers: 

Altria Client Services………….….(512) 478-3394 

Arcobasso Foods………....……..(314) 381-8083 

Farmland Foods………….….……(816) 243-2899 

Frito Lay………………….…….….(417) 864-7570  

Ice Cream Specialties……….…..(314) 631-8171 

                                                    (314) 962-2550 

Kraft Foods………………………..(913) 752-1847 

Otts Food Products…………..…..(417) 358-2585 

Reser’s Fine Foods…………..…..(800) 333-6431 

Wells Enterprises…………...…….(816) 872-2415 

                                                     (712) 500-4127 

Meat: 

Missouri Beef Council…………….(573) 817-0899 

Supplies: 

Hilex Poly…………………………..(618) 402-4244 

ProTech LED………………………(314) 939-1440 

Tech Support: 

Interstate Total Retail Solutions…(573) 276-4787 

LINQ3 Technologies ...…………..(646) 837-7070 

Pinpoint Software…………..…….(262) 458-2470 

Wholesale Grocers: 

Associated Wholesale Grocers…(417) 875-4000 

                                                     (913) 288-2745 

Supervalu………………………….(217) 384-2745 

Missouri Grocer’s Association 
Buyer’s Guide Directory 

Retailers: if your supplier is not listed 
here, tell them about the benefits of 
an MGA membership, or have them 

contact us at: 

Accounting/Financials: 
Avalara …………………….(887) 780-4848 

BKD LLP…………………...(417) 865-8701 

CliftonLarsenAllen LLP…...(816) 671-8933 

                                           (913) 491-6655 

Edward Jones……………..(417) 887-0082 

KPM CPAs..……………….(417) 882-4300 

Bakeries: 

Flowers Baking Co. ……...(314) 344-8582 

                                          (870) 793-6851 

Lewis Bakeries…………….(314) 807-2860 

Banking: 

Lindell Bank ……………...(314) 645-7700 

UMB Bank…………………(417) 887-5855 

Beverages: 

Anheuser-Busch …………(314) 577-4811 

                                          (314) 577-2000 

MillerCoors………………..(214) 618-7440 

                                          (918) 809-5197 

Ozarks Coca-Cola………..(417) 865-9900 

Pepsi Beverages………….(417) 862-9238 

Southern Glazer’s………...(636) 925-8815 

Wil Fischer ………………...(417) 862-4341 

Business Consulting: 

FMS………………………..(615) 294-4055 

Ollis Akers Arney…..……..(417) 881-8333 

Shazam……………………(800) 537-5427 

Springfield Business……..(417) 883-1864 

Willis North America Inc….(913) 362-8484 

 

 

Dairy: 

Hiland Dairy………………..………(417) 830-8900 

                                                     (417) 837-1154 

Midwest Dairy Association ………(314)399-4563 

                                                     (573)564-8004 

Prairie Farms Dairy Inc……….…..(314)731-1150 

Wells Dairy …………………….…..(501)666-0864 

Distributors: 
Bunzl Distribution…………………(314) 569-2800 

                                                     (314) 997-5959 

Cowley Distributing……………….(417) 869-5201 

                                                      (573) 636-6511 

Glazers Distributors………………(636) 925-8897 

Eggs: 
Sparboe Farms……………………(320) 593-9774 

Gas Station Services: 
Petroleum Card Services………..(866) 427-7297 

Healthcare: 
Consumer Healthcare Products…(202)429-9260 

The ECCHIC Group………………(314) 997-8865 

Ice Distributors: 
Artic Glacier Premium Ice ……….(202) 772-2473 

                                                     (417) 869-5201 

                                                     (800) 334-1834 

Reddy Ice………………………….(417) 343-6713 

Insurance: 
Federated Insurance:…………….(316) 617-7880 

                                                     (417) 379-4812 

 

315 N Ken Ave 
Springfield, MO 65802 

417-831-6667 
Or email CMcMillian@missourigrocers.com 

SuperValu

Supplies:
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