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ou may recall the Department of Labor (DOL) proposed
changes to the white-collar exemption rule in 2015 that
had employers scrambling to implement the proposed
increase to the minimum salary requirement for exempt workers.
That proposal was blocked by a federal court in Texas in late 2016.
However, there were benefits from that exercise. Many employers
that I work with had only considered the minimum salary requirement when classifying a position exempt from overtime and
minimum wage under the Fair Labor Standards Act (FLSA). Many
had not performed the job duties test to ensure the position complied with the Executive, Administrative, Professional, Computer or
Outside Sales Exemptions. As a result, it was a great opportunity to
correct exemption classification errors.

Employers may make comments on the proposed exemption rule
change through May 21, 2019 at www.regulations.gov and search
for RIN 1235-AA20. It is anticipated the Final Rule will be published
in November 2019 and effective in early 2020.
What are employers’ next steps?
•

Review salary levels of employees classified as
exempt from overtime under the white-collar
exemptions. Identify all employees earning
below $35,308.

•

Ensure all employees classified as exempt under
the white-collar exemption rule meet the job
duties test AND the minimum salary requirements.

•

Determine whether adjustments need to be
made to employee classifications and/or compensation levels.

•

Educate newly non-exempt workers and their
managers on time reporting procedures and
overtime rules.

Compliance may take more time than you anticipate. DOL may be
forced to provide less time for employers to comply to ensure the
Final Rule is effective and in place prior to the 2020 election. This
is an opportunity to correct classification errors. Be sure to involve
your Human Resource professional or resource to minimize risk to
your business.

On March 7, 2019, DOL published new proposed revisions to the
white-collar exemption rules under the FLSA. In the Notice of
Proposed Rulemaking (NPRM), DOL has proposed increasing the
minimum salary for certain white-collar exemptions from the current $455 per week ($23,660 per year) to $679 per week ($35,308
per year.) In 2015, DOL had proposed increasing this threshold to
$913 per week ($47,476 per year.)
The proposed regulations would allow up to 10% of the threshold
amount to include non-discretionary bonuses and commissions
which are paid at least annually. The proposed rule would also
increase the minimum salary for the Highly Compensated Employee (HCE) exemption from $100,000 per year to $147,414 per year.
Lastly, the proposed rule would establish a process for DOL to
consider the need and feasibility for review of the salary threshold
every four years through a notice-and-comment process for the executive, administrative and professional exemptions. There would
not be automatic increases as originally proposed in 2015.

Karen Shannon,

Vice President Business Consulting/CHRO for Ollis/Akers/Arney,
works with world-wide clients on
key business and HR strategies
which have resulted in cost savings
upward of $7 million.
Karen.Shannon@ollisaa.com
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EVERY TICKET HELPS
FUND EDUCATION.
Together, we’ve given more than
$5.5 BILLION to Missouri and
public education.
Learn more at MOLottery.com
Play Responsibly
Missouri Lottery proceeds comprise approximately 4 percent of the state’s funding for public education. @2018 Missouri Lottery Commission.
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Resonating Loin cuts
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50 YEARS AGO...

OUR APRIL 1965 ISSUE OF
“LITTLE GIANT” WARNS RETAILERS
OF “TODAY’S MODERN PILFERERS”

C A N YO U S P O T
A SHOPLIFTER?

COWBOY BOOTS are popular in some parts of the country,
and are popular hiding spots for pilfered items. If he limps, pardner, it may be the goods settled around the heel.

Today’s Modern Pilferers Employ Many Ingenious Techniques

BABY CARRIAGES or strollers offer excellent chance for
theft. Merchandise disappears into diaper bags, blankets, folded
hood under baby. If a false bottom is used, you’ve got a real professional crook on your hands.

BEFORE you can stop a pilferer you’ve got to be able to spot
him...or her. One of the best methods of increasing your spotting
ability is to know what to look for. Listed here are ways shoplifters
are cutting into your store’s profits. Alt-hough this list is by no means
complete it does include almost all of the techniques associated
with today’s food stores with their wide variety of lines. Look over
it carefully. At least two or three are new enough that many store
people haven’t come up against them. As new packages and new
products are introduced pilferers find new and ingenious ways
to put them to their own nefarious use. Can you spot the newest
techniques?
CLOTHES make the shoplifter successful. Loose fitting garments
are capable of concealing all kinds of articles, and do. Be suspicious
if a person seems always to wear large, baggy clothes especially
when the weather doesn’t warrant it.
CUSTOMER enters market with paper bag in purse, fills bag
with merchandise and walks through unused checkout lane. If
questioned, she assures the clerk, “Yes thank you, I’ve already been
checked out.”
COOL, MAN, COOL— that’s what shoplifters think of one
of the latest wrinkles: records inside frozen pizza boxes.
POCKETBOOK in the cart, conveniently open, swallows
merchandise wholesale. Beware the shopper who keeps her pocketbook open and her change in her hand. When she finally checks
out, there’s no need for her to open her pocketbook. What you
don’t see can’t hurt her.

THE SWITCH is an ever-popular dodge used by shoplifters.
Includes switching same-sized jar caps to get a lower price, switching butter quarters into margarine or lard cartons, slicing a meat
wrapper and slipping a lower priced tag inside, etc.

BOOSTER BOXES are a favorite with pros. They look like
a run-of-the-mill gift box, but sides, top or bottom are hinged so
merchandise can be slipped inside. One booster box in the hands of
an accomplished pro could cost you up to $50 a trip.
EXPENSIVE TEAS occasionally disappear into pocketbooks.
Shoplifter simply opens package and pours tea into bag where it
settles on the bottom.
FOOL PROOF, almost, is the “returned merchandise”
gimmick. Customer places an item in her handbag, and later, at the
checkout asks credit for it, explaining that someone in her family
bought the item by mistake. If you don’t refund, she takes the merchandise. If you re-fund… ‘nuf said!
THE HAT TRICK is not confined to hockey. Males particularly
lift their lids to lay away light items.
“UNIFORMED DRIVER” is really in business for himself,
walks briskly around his business (which is stealing) putting merchandise in a tote box.
WORKMEN’S OVERALLS are particularly suited to hiding
goods, so be alert. If a shopper has his lunch pail with him, you
have the right, and should, to open it.
WEARING small items out of the store inside gloves isn’t often
done— but enough small, flat items disappear in this manner that
you should know the trick.
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TIMES CHANGE.
VALUES DON’T.
Delivering a frictionless
experience for your customers is
a top priority for your success.
And that’s why we’ll continue
to work behind the scenes to
advocate for open standards that
foster innovation and competition,
and ensure interoperability in the
payments industry.

ADVANCE WITH
THE RIGHT PARTNER.

6700 Pioneer Pkwy / Johnston, IA 50131
855-314-1212 / shazam.net

Missouri Grocer’s Association
Buyer’s Guide Directory
Accounting/Financials:

Lottery:

Dairy:

Avalara …………………….(887) 780-4848 Hiland Dairy………………..………(417) 830-8900
BKD LLP…………………...(417) 865-8701
CliftonLarsenAllen LLP…...(816) 671-8933
(913) 491-6655
Edward Jones……………..(417) 887-0082
KPM CPAs..……………….(417) 882-4300

Bakeries:
Flowers Baking Co. ……...(314) 344-8582
(870) 793-6851
Lewis Bakeries…………….(314) 807-2860

(417) 837-1154
Midwest Dairy Association ………(314)399-4563
(573)564-8004
Prairie Farms Dairy Inc……….…..(314)731-1150

Missouri Lottery:………………….(573) 526-7466
(816) 795-5316

Loyalty Programs:
Loyalty Lane Inc………………….(573)355-0983

Maintenance/Equipment:
Ameren…………………………...(417) 880-6722

Wells Dairy …………………….…..(501)666-0864 Hess Meat Machines……………(314) 351-1751

Distributors:

Howell Refrigeration……………..(417) 865-6833

Bunzl Distribution…………………(314) 569-2800

Ozarks Food Equipment………..(417) 862-1779

(314) 997-5959
Cowley Distributing……………….(417) 869-5201

Banking:

Manufacturers:
Altria Client Services………….….(512) 478-3394

(573) 636-6511 Arcobasso Foods………....……..(314) 381-8083

Lindell Bank ……………...(314) 645-7700

Glazers Distributors………………(636) 925-8897

UMB Bank…………………(417) 887-5855

Eggs:

Beverages:

Sparboe Farms……………………(320) 593-9774

Anheuser-Busch …………(314) 577-4811
(314) 577-2000
MillerCoors………………..(214) 618-7440
(918) 809-5197

Gas Station Services:
Petroleum Card Services………..(866) 427-7297

Healthcare:
Consumer Healthcare Products…(202)429-9260
The ECCHIC Group………………(314) 997-8865

Farmland Foods………….….……(816) 243-2899
Frito Lay………………….…….….(417) 864-7570
Ice Cream Specialties……….…..(314) 631-8171
(314) 962-2550
Kraft Foods………………………..(913) 752-1847
Otts Food Products…………..…..(417) 358-2585
Reser’s Fine Foods…………..…..(800) 333-6431
Wells Enterprises…………...…….(816) 872-2415

Ozarks Coca-Cola………..(417) 865-9900

Ice Distributors:

Pepsi Beverages………….(417) 862-9238

Artic Glacier Premium Ice ……….(202) 772-2473

Southern Glazer’s………...(636) 925-8815

(417) 869-5201

Meat:

Wil Fischer ………………...(417) 862-4341

(800) 334-1834

Missouri Beef Council…………….(573) 817-0899

Business Consulting:
FMS………………………..(615) 294-4055
Ollis Akers Arney…..……..(417) 881-8333
Shazam……………………(800) 537-5427
Springfield Business……..(417) 883-1864

Reddy Ice………………………….(417) 343-6713

Insurance:
Federated Insurance:…………….(316) 617-7880
(417) 379-4812
Willis North America Inc ..............(913) 362-8484

(712) 500-4127

Supplies:
Supplies:
Hilex Poly…………………………..(618) 402-4244
ProTech LED………………………(314) 939-1440

Tech Support:
Interstate Total Retail Solutions…(573) 276-4787
LINQ3 Technologies ...…………..(646) 837-7070

Willis North America Inc….(913) 362-8484

Pinpoint Software…………..…….(262) 458-2470

Retailers: if your supplier is not listed
here, tell them about the benefits of
an MGA membership, or have them
contact us at:
315 N Ken Ave
315 N Ken
Springfield,
MoAve
65802
Springfield,
MO 65802
417-831-6667
417-831-6667
Or email CMcMillian@missourigrocers.com

Wholesale Grocers:
Associated Wholesale Grocers…(417) 875-4000
(913) 288-2745
SuperValu
Supervalu………………………….(217)
384-2745
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